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Knowing Your Market
Before designing apparel, you need to know:

1. Who (target market, consumer, client) you are designing for

· General vs. Specific

_______________________________________________________________________________________________________________________________________________________________________________________________________________

2. Information about the market, consumer or client that you are designing for

· Their likes, dislikes, etc.

The more information and research you gather, the better!
Gathering Information on Your Market

[image: image1.wmf]There are several ways to acquire information on your market.  Three main ways include:

1. ____________________

2. ____________________

3. ____________________

When researching your market and gathering information, you can use a combination of Qualitative and Quantitative information.

Qualitative:______________________________________________________________________________________________________________________________________________________________________________________________________________
Quantitative:_____________________________________________________________________________________________________________________________________________________________________________________________________________
Analyzing and Summarizing Your Information:

After you have gathered information on your target market, you can then analyze the data and summarize or conclude your findings.  For example, if you surveyed 20 people and 95% of them said they love the colour blue, you can conclude that your target market really enjoys the colour blue.

Target Market Research Task:  
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As an up and coming fashion designer, you have been approached by Mr. McGuire to design an evening wear collection for the Graduating Campion Female Target 
Market.  This is a huge opportunity to showcase your talent!  As we know, 
researching our target market is the first step, therefore you will: 
· Create a survey/questionnaire with a minimum 10 questions and/or 

      statements to help you gather information about this target market and their         

      fashion opinions on formal wear.  
· Survey at least 20 members of this target market: Grade 12 females 
      (only 10 can be from this class).  

Tip:  When creating your survey, keep price in mind too!

Today: 
Preparing your survey/questionnaire & begin surveying classmates.  

Homework: 
Survey female grade 12s (you need to survey at least 20).  When you have 

finished surveying 20 grade 12 females, analyze your information and make written conclusions (minimum half page).
Tomorrow:  
Present your survey, research and findings with the class.  Hand in your 

Survey/questionnaire and your written conclusions based on this information.  
The information that you gather will be used to design your Female Graduating

Campion evening wear collection in November.
Rubric for Target Market Research Task:
	Criteria
	Level 1
	Level 2
	Level 3
	Level 4

	Application


	Transfers knowledge and skills to new contexts with limited effectiveness.


	Transfers knowledge and skills to new contexts with some effectiveness.


	Transfers knowledge and skills to new contexts with considerable effectiveness.


	Transfers knowledge and skills to new contexts with a high degree of effectiveness.



	Communication


	Communicates thoughts and conclusions with limited clarity and organization.


	Communicates thoughts and conclusions with some clarity and organization.


	Communicates thoughts and conclusions with considerable clarity and organization.


	Communicates thoughts and conclusions with remarkable clarity and organization.



	Thinking/Inquiry
	Forms questions, analyzes and interprets information in an unsatisfactory.

manner.
	Forms questions, analyzes and interprets information in a satisfactory manner.


	Forms questions, analyzes and interprets information in a good manner.


	Forms questions, analyzes and interprets information in an exceptional manner.


